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Customer Information 
1a.   Table of Awarded Special Item Numbers (SINs): 

SIN   Description 
SIN 541-3  Web Based Marketing Services 

        SIN 541- 4f  Commercial Art and Graphic Design Services 
 
1b. Lowest Priced Model Number and price for each SIN:   
(Government net price based on a unit of one) 

See price list   
 
1c. Hourly Rates:  See price list 
______________________________________________________________________________________________________________________________________________ 
 
2. Maximum order:   $1,000,000 per SIN and $2,000,000 per order 
 
* If the best value selection places your order over the Maximum Order identified in this 
catalog/pricelist, you have an opportunity to obtain a better schedule contract price. 
Before placing your order, contact the aforementioned contractor for a better price. The 
contractor may (1) offer a new price for this requirement (2) offer the lowest price 
available under this contract or (3) decline the order.  A delivery order that exceeds the 
maximum order may be placed under the schedule contract in accordance with FAR 
8.404. 
 
3. Minimum order:   $100.00 
______________________________________________________________________________________________________________________________________________ 
 
4. Geographic coverage:  Domestic 
______________________________________________________________________________________________________________________________________________ 
 
5. Point(s) of production:  Services N/A 
______________________________________________________________________________________________________________________________________________ 
 
6. Discount from list:  
Net price. (Discount depends on labor category- see attachment)  
 
7. Quantity discounts:  None 
______________________________________________________________________________________________________________________________________________ 
 
8. Prompt payment terms:  Net 30 days 
______________________________________________________________________________________________________________________________________________ 
 
9a. Government Purchase Cards are accepted below the micro-purchase threshold. 
 
9b. Government Purchase Cards are accepted above the micro-purchase threshold. 
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Customer Information 
 
10. Foreign items:  None 
______________________________________________________________________________________________________________________________________________ 
 
11a. Time of delivery:  In accordance with the requirements of the task order 
 
11b. Expedited delivery: Contact Contractor’s Representative 
 
11c. Overnight and 2-day  
delivery:   Services N/A 
 
11d. Urgent requirements:  
Agencies can contact the Contractor’s representative to effect a faster delivery. 
Customers are encouraged to contact the contractor for the purpose of requesting 
accelerated delivery. 
______________________________________________________________________________________________________________________________________________ 
 
12. F.O.B. point:  Destination 
______________________________________________________________________________________________________________________________________________ 
 
13. Ordering address:  Iostudio, LLC 

Highland Ridge One 
565 Marriott Drive, Suite 700 
Nashville, TN 37214 

______________________________________________________________________________________________________________________________________________ 
 
14. Payment address:  Same as contractor 
______________________________________________________________________________________________________________________________________________ 
 
15. Warranty provision:  
Standard Commercial Warranty. Customer should contact contractor for a copy of the 
warranty. 
______________________________________________________________________________________________________________________________________________ 
 
16. Export packing charges: Not applicable 
______________________________________________________________________________________________________________________________________________ 
 
17. Terms and conditions of government purchase 
card acceptance:  None 
______________________________________________________________________________________________________________________________________________ 
 
18. Terms and conditions of rental,  
maintenance,and repair:  N/A 
______________________________________________________________________________________________________________________________________________ 
 
19. Terms and conditions  
of installation:   N/A 
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Customer Information 
 
20. Terms and conditions of repair parts indicating date of parts price lists and any 
discounts from list prices: N/A 
   
20a. Terms and conditions  
for any other services:  N/A 
______________________________________________________________________________________________________________________________________________ 
 
21. List of services and  
distribution points:  N/A 
______________________________________________________________________________________________________________________________________________ 
 
22. List of participating  
dealers:   N/A 
______________________________________________________________________________________________________________________________________________ 
 
23. Preventative  
maintenance:   N/A 
______________________________________________________________________________________________________________________________________________ 
 
24a. Special attributes such  
as environmental attributes: N/A 
 
24b. Section 508 compliance 
for Electronic and Information  
Technology (EIT):  N/A 
______________________________________________________________________________________________________________________________________________ 
 
25. Data Universal Number  
System (DUNS) number: 071139666 
______________________________________________________________________________________________________________________________________________ 
 
26. Notification regarding registration in Central 
Contract Registration (CCR) database: 
    Registration valid until 12/17/09 
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Awarded Contract Price List 
For Special Item Numbers 541-3, 541-4f 
 
SIN   Labor Categories   *Price   Unit/Issue 
_____________________________________________________________________________________________________________________________________________ 
 
Interactive Design & Programming 
541-3   Programmer I    $57.50    Per Hour 
541-3  Programmer II    $67.50   Per Hour  
541-3  Programmer III    $87.50    Per Hour 
541-3  Lead Programmer    $87.50    Per Hour 
541-3  Web Architect     $57.50     Per Hour 
541-3  Sr. Web Architect    $87.50    Per Hour 
541-3  Web Developer I    $47.50   Per Hour 
541-3  Web Developer II    $57.50    Per Hour 
541-3  Web Developer III     $67.50    Per Hour 
541-3  Database Analyst    $107.50   Per Hour 
541-3  Database Administrator   $107.50    Per Hour 
541-3  Network Administrator    $107.50    Per Hour 
541-3  Graphic Animator I    $47.50    Per Hour 
541-3  Graphic Animator II   $67.50    Per Hour 
541-3  Graphic Animator III   $87.50    Per Hour 
 
Videography & Photography 
541-3  Video Producer    $97.50    Per Hour 
541-3  Video Director    $97.50    Per Hour 
541-3  Executive Producer    $107.50    Per Hour 
541-3  Production Assistant    $47.50    Per Hour 
541-3  Production Coordinator   $57.50    Per Hour 
541-3  Production Manager   $67.50    Per Hour 
541-3  Camera Operator/Videographer  $77.50    Per Hour 
541-3  Scriptwriter    $67.50    Per Hour 
541-3  Video Editor    $77.50    Per Hour 
541-3  Sound Editor     $67.50    Per Hour 
541-3/541-4f Photographer    $57.50    Per Hour 
     
Creative, Design and Art Production 
541-3/541-4f  Graphic Artist I    $47.50    Per Hour   
541-3/541-4f  Graphic Artist II     $67.50    Per Hour  
541-3/541-4f  Graphic Artist III    $77.50    Per Hour  
541-3/541-4f  Technical Writer    $57.50    Per Hour  
541-3/541-4f  Copywriter    $57.50    Per Hour  
541-3/541-4f  Sr. Copywriter    $77.50    Per Hour  
541-3/541-4f  Reporter     $57.50    Per Hour  
541-3/541-4f  Proofreader    $47.50    Per Hour  
541-3/541-4f  Editor/Writer    $57.50    Per Hour  
541-3/541-4f  Managing Editor     $77.50    Per Hour  
541-3/541-4f  Researcher    $47.50    Per Hour  
541-3/541-4f  Research Director    $77.50    Per Hour  
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SIN   Labor Categories   *Price   Unit/Issue 
_____________________________________________________________________________________________________________________________________________ 

 
Project Management and Administrative Services 
541-3/541-4f  Creative Director     $77.50    Per Hour  
541-3/541-4f  Art Director     $67.50    Per Hour  
541-3/541-4f  Account Coordinator    $47.50    Per Hour  
541-3/541-4f  Account Executive    $67.50    Per Hour  
541-3/541-4f  Account Supervisor    $87.50    Per Hour  
541-3/541-4f  Project Manager     $67.50    Per Hour  
541-3/541-4f  Contract Manager     $67.50    Per Hour  
541-3/541-4f  Traffic Manager     $67.50    Per Hour  
541-3/541-4f  Data Entry/Control Clerk    $47.50    Per Hour  
541-3/541-4f  Quality Control Clerk   $57.50   Per Hour  
541-3/541-4f  Quality Control Manager   $87.50    Per Hour  
 
Consultants 
541-3   Web Development Consultant  $97.50    Per Hour  
541-3/541-4f  Graphic Design Consultant   $97.50    Per Hour  
541-4f   Publication Design Consultant  $97.50    Per Hour  
541-3/541-4f  Marketing Consultant   $97.50    Per Hour  
541-3/541-4f  Military Subject Matter Expert   $97.50   Per Hour  
541-3/541-4f  Executive Business Strategist  $200.00   Per Hour  
 
 
*Prices are inclusive of the Industrial Funding Fee of .75%. These are the maximum prices 
that can be charged. Lower prices may be quoted. 
 
_____________________________________________________________________________________________________________________________________________ 

 
 

Labor Category Descriptions 
Lead Programmer I 
Responsible for writing, updating and maintaining computer programs. Reviews, 
analyzes, and modifies programming systems, including encoding, testing, debugging 
and documenting programs. Knowledge of typical software development lifecycles and 
methodologies. Experience developing code in both text-editor and visual development 
(i.e. Fireworks, Dreamweaver, etc.) environments. Develops computer information 
resources providing for data security and control, strategic computing and disaster 
recovery. Based on needs, knowledge of some of the following: PHP, MySQL, Perl, Crystal 
Reports, HTML, CSS, Javascript, XML, XSLT, DHTML, JQuery, Adobe Suite (Photoshop, 
Illustrator, Premiere and After Effects), Microsoft Suite, Relational Databases, Web 
Architecture, Cobol and CGI, Object Oriented Programming, Symfony/Rails/.NET/Struts, 
AJAX and Services Oriented Architecture, and others if appropriate. 
 
Years of Experience:  1-3 
Educational Requirements: Associates Degree or equivalent work experience 
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Programmer II  
Reviews, analyzes, and modifies programming systems including encoding, testing, 
debugging and documenting programs. Writes quality source code, both new features 
and enhancements/fixes to existing functionality. Translates functional requirements 
and client needs into programming designs, writing technical specifications and 
delivering high quality source code independently. In-depth knowledge of web based 
technologies and experience with problem analysis. Solid experience with typical 
software development lifecycles and methodologies, and with developing code in both 
text-editor and visual development (i.e. Fireworks, Dreamweaver, etc.) environments. 
Ensures that web pages are functional across different browser types; conducts tests to 
verify user functionality. Assists in resolving complex production support problems. 
Develops computer information resources providing for data security and control, 
strategic computing and disaster recovery. Based on needs, experience with some of the 
following: PHP, MySQL, Perl, Crystal Reports, HTML, CSS, Javascript, XML, XSLT, DHTML, 
JQuery, Adobe Suite (Photoshop, Illustrator, Premiere and After Effects), Microsoft Suite, 
Relational Databases, Web Architecture, Cobol and CGI, Object Oriented Programming, 
Symfony/Rails/.NET/Struts, AJAX and Services Oriented Architecture and others.  
 
Years of Experience:  3+ 
Educational Requirements: Associates Degree or equivalent work experience 
_____________________________________________________________________________________________________________________________________________ 
 
Programmer III  
Develops highly complex code and integrates artwork, text, video, and sound into 
websites. Creates highly complex, customized applications to enhance website capability 
based on business needs. Builds table frames and forms and writes highly complex script 
within the browser to enhance site functionality. Ensures that web pages are functional 
across different browser types; conducts tests to verify user functionality. Assists in 
resolving complex production support problems. Investigates and resolves matters of 
significance for end-user problems and escalates if necessary. Identifies issues and 
gathers information; determines and recommends courses of action. Works with end 
users to address requirements, usability, accessibility, security, and change requests to 
ensure website functionality. Creates test plans, and reports test results. Works with 
outside vendors as necessary, in developing tests to ensure future site functionality. 
Gains necessary input/approval of requirements and design and participates in code 
reviews and performs code review for others.  Researches, tracks, and understands new 
web technologies to provide technical leadership in developing service applications and 
analyzing business requirements. Makes and implements recommendations for new 
policies and procedures. Oversees with cost management for site project. Performs 
necessary quality assurance activities to ensure optimum site functionality.  Provides 
supervisions, leadership and work guidance to less experienced personnel. Based on 
needs, knowledge of some of the following: PHP, MySQL, Perl, Crystal Reports, HTML, 
CSS, Javascript, XML, XSLT, DHTML, JQuery, Adobe Suite (Photoshop, Illustrator, Premiere 
and After Effects), Microsoft Suite, Relational Databases, Web Architecture, Cobol and 
CGI, Object Oriented Programming, Symfony/Rails/.NET/Struts, AJAX and Services 
Oriented Architecture and others.  
 
Years of Experience:  7+ 
Educational Requirements:  B.A. or equivalent 
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Lead Programmer III  
Leads a team of programmers charged with meeting client needs. Develops 
programming plans and schedules, and directs preparation of programs to process data 
and solve problems by use of computers. Consults with managerial and systems analysis 
personnel to clarify program intent, identify problems, suggest changes, and determine 
extent of programming and coding required. Assigns, coordinates, and reviews work of 
programming personnel.  Develops programs from workflow charts or diagrams, 
considering factors such as: computer storage capacity and speed, extent of peripheral 
equipment, and intended use of output data. Converts flow charts to pseudo code (or 
language) that programmers can then translate into code process-able by computers. 
Analyzes test runs on computer to correct or direct correction of coded program(s) and 
input data. Revises or directs revision of existing programs to increase operating 
efficiency and/or adapt to new requirements. Compiles documentation of program 
development and subsequent revisions. Mentors subordinates in programming and 
program coding. Develops recommended programming standards to simplify 
interpretation of programs. Prepares records and reports. Solid experience with typical 
software development lifecycles and methodologies, and with developing code in both 
text-editor and visual development (i.e. Fireworks, Dreamweaver, etc.) environments.  
Creates highly complex, customized applications to enhance website capability based on 
business needs.  Responsible for the analysis, design, development, maintenance and 
support of software applications. Broad understanding of information technology 
principles, concepts and techniques including software languages, design concepts, test 
methods, and integration practices. Highly experienced using the following program 
languages: PHP and MySQL and proficient with project management principles and 
software (e.g. Microsoft Project).  Very familiar with the following: JAVA scripts, HTML, 
AJAX and HTTPS concepts. Experience with Systems Architecture Development and 
Enterprise-wide Software Applications. Experience with some of the following: Perl, 
Crystal Reports, XML, XSLT, DHTML, JQuery, Adobe Suite, Relational Databases, web 
Architecture, web services and third party APIs, Object Oriented Programming, basic 
source code repository proficiency (CVS, SVN, etc), MVC Framework usage, and Services 
Oriented Architecture. 
 
Years of Experience:  7-10 (minimum 3-5 years of supervisory experience)  
Educational Requirements:  B.A. or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Web Architect   
Constructs and implements the technical design for the organization’s presence on the 
Internet, including the selection of Web applications’ hardware and software platforms, 
developing site navigation, and designing an application framework. Responsible for 
ascertaining system volume and analyzing traffic patterns. Documents development 
requirements for database, applications and operation system environment. Consults 
with end users to test and debug applications to meet client needs. Solid understanding 
of existing and emerging Internet related protocols, standards, and applications. 
Exceptional knowledge of various Web development languages is required.  Excellent 
research abilities and analytical skills are required. 
 
Years of Experience:  3-5 
Educational Requirements:  B.S. or equivalent 
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Sr. Web Architect  
Acts as team leader for architect staff, supervises team members, and manages 
workflow.  Constructs and implements the technical design for the organization’s 
presence on the Internet, including the selection of Web applications’ hardware and 
software platforms, developing site navigation, and designing an application framework. 
Responsible for ascertaining system volume and analyzing traffic patterns. Documents 
development requirements for database, applications, and operation system 
environment. Consults with end users to test and debug applications to meet client 
needs. Serves as expert in all aspects of designing and application development.  Assists 
architect staff and front-end designers in crafting the best user experience in all Web 
projects. Responsible for researching and evaluating development trends at a high level 
and advising peers and subordinates on those trends. Provides consultation on complex 
projects as the top-level contributor/specialist. Solid understanding of network protocols 
and methodologies.  Excellent interpersonal skills are required.  
 
Years of Experience:  6-8 
Educational Requirements:  B.S. or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Web Developer I  
Designs and develops Web-based applications, troubleshoots, debugs, and implements 
code. Under the supervision of the Web Developer III, uses MySQL and SQL Server along 
with Microsoft’s ASP and ADO technologies to create dynamic data-oriented Websites.  
Knowledge of some of the following:  VBScript, Python, Javascript, HTML, XML/XSLT, CSS, 
SQL, SQL Server, MySQL, Access, Excel, Word, and Adobe InDesign, Flash, Flash 
Animator, Photoshop, Dreamweaver, SVN Version Control and Powerpoint.    
 
Years of Experience: 1-3 with code samples 
Educational Requirements: B.S. or equivalent work experience 
_____________________________________________________________________________________________________________________________________________ 
 
Web Developer II  
Manages Web-based client projects and develops technical design documents. Acts as 
Team Leader and translates project objectives into Web products. Coordinates with 
other project staff on the design, scope, preparation of development plans, and cost 
estimates for Web-based projects. Directs and facilitates overall technical and content 
objectives. Designs and constructs Web pages, design interface, and performs testing of 
applications through development. Prepares user and technical specifications and 
manages project budgets, supervises other Web staff and consultants.  Experience with 
some of the following:  VBScript, Python, Javascript, HTML, XML/XSLT, CSS, SQL, SQL 
Server, MySQL, Access, Excel, Word, and Adobe InDesign, Flash, Flash Animator, 
Photoshop, Dreamweaver, SVN Version Control and Powerpoint. 
 
Years of Experience: 3-5  
Educational Requirements: B.S. or equivalent work experience 
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Web Developer III  
Manages Web-based client projects. Manages timelines Web staff, collaborating with 
Traffic Manager, and supervises and directs workflow through project completion. 
Translates project objectives into Web products. Coordinates with clients, vendors 
and/or Team on the design, scope, development plan, and cost estimates for Web-based 
projects. Directs and facilitates overall technical and content objectives. Designs and 
constructs Web pages, design interface, technical design documents, and performs 
testing of applications through development. Prepares user and technical specifications 
and manages budgets. Experience with some of the following:  VBScript, Python, 
Javascript, HTML, XML/XSLT, CSS, SQL, SQL Server, MySQL, Access, Excel, Word, and 
Adobe InDesign, Flash, Flash Animator, Photoshop, Dreamweaver, SVN Version Control 
and Powerpoint. 
 
Years of Experience: 5+ 
Educational Requirements: B.S. or equivalent work experience 
_____________________________________________________________________________________________________________________________________________ 
 
Data Analyst/Reporting Specialist  
Creates highly complex, customized reporting applications to enhance website capability 
based on business needs. Responsible for the analysis, design, development, 
maintenance and support of reporting software.  Gathers and reviews project 
requirements, providing accurate estimates of work.  Strong familiarity with relational 
database concepts and complex business application architectures. Provides definitions 
for medium-large sized reporting requirements, as well as designing, developing, 
testing, and implementing reports.  Analyzes data and ensures reports are created to 
gather relevant, useable information for clients.  Creates test plans and reports test 
results.  Researches, tracks, and understands new web reporting technologies to provide 
technical leadership in developing future reports.  Ability to translate business 
requirements into clear reports.  Experience writing reports using Crystal Reports, Excel 
and SQL. Microsoft Reporting Services is a plus. Familiarity with MySQL, PHP, and Linux 
with proficiency in Microsoft Office product suite including Word, Excel, and Project,  
 
Years of Experience:  7-10 (with 2-4 years professional web reporting development 
experience) 
Educational Requirements:  B.S. or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Database Administrator  
Develops standards and guidelines to guide the use and acquisition of software and 
protect vulnerable information.  Modifies existing databases and database management 
systems.  Interacts with programmers and data analysts to assess needs.  Tests 
programs or databases, corrects errors and makes necessary modifications.  Plans, 
coordinates and implements security measures to safeguard information in computer 
files against accidental or unauthorized damage, modification or disclosure.  
Recommends, schedules, plans and supervises the installation and testing of new 
products and improvements to computer systems, such as the installation of new 
databases. Trains users and answers questions.  Establishes and calculates optimum 
values for database parameters.  Recommends users and user access levels for each 
segment of database.  Develops data models describing data elements and how they are 
used. Develops methods for integrating different products.  Works as part of a project  

(Continued) 
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team to coordinate database development, determine project scope and limitations, and 
estimate time and costs required for completing a project.  Identifies and evaluates 
industry trends in database systems to serve as a source of information and advice for 
upper management.  Writes and codes database descriptions.  Reviews workflow charts 
to understand tasks computer will perform, such as updating records. 
 
Years of Experience:  7-10 
Educational Requirements:  B.S. or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Network Administrator  
Oversees computer networks to ensure smooth functioning. Establishes the 
infrastructure and configuration for network. Monitors the performance of the network 
and troubleshoots any problems such as slow performance or network crashes. Develops, 
installs and maintains emergency systems to back up the main network server. Controls 
user access to the network, including setting up passwords for individual users and 
determining which files, programs, or features each person is allowed to use. Creates 
and monitors the firewall.  Responsible for changing passwords periodically and updating 
security measures and procedures. 
 
Years of Experience: 5+ 
Educational Requirements: B.S. or equivalent work experience     
_____________________________________________________________________________________________________________________________________________ 
  
Graphic Animator I  
Assists in the development of animation for multiple client projects based on the 
creative direction and conceptual design provided, working closely with supervisor and 
team leaders. Applies creative design to television, film ,video and interactive 
multimedia (CD/DVD/Web).  Works under the guidance of the Graphic Animator III.  
Creating and animating graphics using AFX, 3D Package (Cinema 4D), and Flash.  
Working knowledge of Photoshop and Illustrator. 
 
Years of Experience: 1-3 
Educational Requirements: A.A. or equivalent work experience  
_____________________________________________________________________________________________________________________________________________ 
 
Graphic Animator II   
Develops animation for multiple client projects based on the creative direction and 
conceptual design provided through collaboration with the client, Creative Director and 
Team Leaders. Applies creative design to television, film, video and interactive 
multimedia (CD/DVD/Web).  Works under the guidance of the Team Leader and Creative 
Director and balances creative communications according to budget constraints and 
cost/pricing efficiencies.  Creating and animating graphics using AFX, 3D Package 
(Cinema 4D), and Flash, Photoshop and Illustrator.  Working knowledge of high-end 
character animation tools. 
 
Years of Experience: 3-5 
Educational Requirements: A.A. or equivalent work experience  
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Graphic Animator III  
Develops animation for multiple client projects based on the creative direction and 
conceptual design provided through collaboration with the client, Creative Director and 
Team Leaders. Applies creative design to television, film, video and interactive 
multimedia (CD/DVD/Web).  Works under the guidance of the Creative Director and Team 
Leaders and is responsible for the overall balancing of clients’ creative needs according 
to budget constraints and cost/pricing efficiencies.  Supervision and direction of other 
graphic animators.  Creating and animating graphics using AFX, 3D Package (Cinema 
4D), and Flash.  Minimum of one (1) year experience with high-end character animation 
tools. 
 
Years of Experience: 5+ 
Educational Requirements: A.A. or equivalent experience 
_____________________________________________________________________________________________________________________________________________ 
 
Video Producer  
Manages the production process, including script writing, camera work, music, etc., and  
interacts with client, crew, and outside vendors. Ensures that the projects are completed 
on time and on budget delivering a product that meets the client's needs. Responsible 
for the technical aspects of the production including talent performance, lighting and 
audio quality. Responsibilities also include overseeing the work of support staff and 
ensuring program scripts meet intentions and requirements expressed by the client. 
 
Years of Experience: 5+  
Educational Requirements: B.A. or equivalent experience 
_____________________________________________________________________________________________________________________________________________ 
 
Video Director  
Responsible for overseeing every creative aspect of a video, developing a vision, and 
determining the look and tone, and what an audience should gain from watching it.  
Approves camera angles, lens effects, lighting, and set design, and occasionally takes 
part in the hiring of key crew members. Coordinates the actors’ moves and can be 
involved in the writing, financing, and editing of a film. Plays a key role in post-
production, overseeing the editing of the scenes with the editor, and participates in the 
sound mix and musical composition of the film. 
 
Years of Experience: 5+ 
Educational Requirements: B.A. or equivalent experience  
_____________________________________________________________________________________________________________________________________________ 
 
Executive Producer  
Responsible for the overall production of the video but not involved in any technical 
aspects of the video making process. Manages the business side of production, 
distribution, and promotion. This role entails obtaining financing, allocating the budget, 
and other operational functions. 
 
Years of Experience: 10+ 
Educational Requirements: B.A. or equivalent experience 
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Production Assistant  
Responsible for administrative and various other tasks on a video shoot, including 
running errands, answering phones, stopping traffic for a shot, copying scripts, acting as 
a courier, and acts a general right hand. Tasks can vary greatly depending on needs of 
the film, director, and crew. 
 
Years of Experience:  1+ 
Educational Requirements: High School Diploma 
_____________________________________________________________________________________________________________________________________________ 
 
Production Coordinator  
Communicates on a regular basis with production managers, directors, staff and agents 
to ensure everything is prepared for filming.  Meets with outside vendors, artists, actors 
and other professionals, getting signed contracts and clearly outlining expectations, 
dates and services required.  Plans, organizes and arranges the movement of cast, crew, 
equipment and supplies to the various filming locations. Troubleshoots in various areas 
on a video shoot, including script revisions, contract issues, technical problems, conflict 
resolution, etc.  
  
Years of Experience:  2-4 
Educational Requirements: Associates Degree or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Production Manager  
Manages production of a variety of projects for a video production. Reporting to the 
producer, the production manager supervises the budget, hires the crew, approves 
purchase orders & time cards, and generally makes sure all departments are doing their 
respective jobs within the parameters of the budget.  Manages the financial issues of the 
filming, including A/P and A/R.  Troubleshoots issues that arise on the set regarding 
equipment, services or cast and crew issues. Completing and ensuring that all contracts, 
union paperwork (if applicable), and hiring is completed within timeframes that will allow 
production to begin as scheduled. Ensures all supplies and equipment will be on site, 
assembled and ready to use when required both in a studio and on location. 
 
Years of Experience: 3-5  
Educational Requirements: B.A. or equivalent experience 
_____________________________________________________________________________________________________________________________________________ 
 
Camera Operator/ Videographer  
Responsible for the camerawork on a production including focus, composition and 
quality. Operates the camera to the specifications dictated by the Director. May also 
coordinate the lighting on set, as well as the audio and images captured on camera.  
Assembles, prepares and sets up equipment prior to filming, including tripods, monitors, 
lighting, cables and leads, and headphones.  Provides input during the shoot, including 
explanation of the visual impact created by the angle of particular shots. 
 
Years of Experience:  3-5 
Educational Requirements:  High School Diploma  
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Scriptwriter  
Responsible for providing a final script for production. Meets with the client to assess 
their needs, researches the subject matter though interviews and review of printed 
material, provides a treatment, rough drafts and final script. Supervises the crew during 
production and the editor during postproduction.  
 
Years of Experience:  3+ 
Educational Requirements: B.A. or equivalent work experience 
_____________________________________________________________________________________________________________________________________________ 
 
Video Editor  
Edits film with the guidance of the director, determining arrangement of scenes that 
have been shot, what footage to cut, and where to insert music, sound, or optical effects.  
 
Years of Experience:  Associates Degree minimum 
Educational Requirements:  3-5 
 _____________________________________________________________________________________________________________________________________________ 
 
Sound Editor  
Responsible for creating the sound track by cutting and synchronizing to the picture, 
adding sound elements, such as production wild tracks, dialogue tracks, library material.  
Work closely with Director to establish what sound effects are required throughout the 
production and to ensure that these effects are available from sound effect libraries, or 
can be created to production requirements within tight time schedules. 
 
Years of Experience:  3-5 
Educational Requirements: Associates Degree minimum 
_____________________________________________________________________________________________________________________________________________ 
 
Photographer  
Creates and prepares photographic images to display in a variety of published mediums. 
Selects and assembles equipment according to subject material, anticipated conditions, 
and knowledge of function of various types of cameras, lenses, films, and accessories. 
Views subject and setting and plans composition, camera position, and camera angle to 
produce desired effect. Mixes chemicals and processes film.  Spots and retouches prints 
and negatives.  
 
Years of Experience:  2-4 
Educational Requirements:  Associates Degree or equivalent  
_____________________________________________________________________________________________________________________________________________ 
 
Graphic Artist I  
Working knowledge of current graphic design software in web and print to produce high 
quality graphics and visual materials for  multiple clients for promotions, 
advertisements, packaging, and informative and instructional materials in a variety of 
outlets (print, Web and others). Generates and manipulates graphic images, sound, text 
and video into consolidated and seamless multimedia programs for client branding, 
collateral. Follows graphic design from conception through production. Works under the 
guidance of lead graphic designer. 
 
Years of Experience:  1-3 
Educational Requirements:  B.F.A. or equivalent work experience 
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Graphic Artist II  
Collaborates with the Team Leader, Creative Director and vendors to meet client 
requirements. Acts a design Team Leader for multiple client projects. May communicate 
with client on design issues when necessary.  Uses vast knowledge of current graphic 
design software in web and print to produce high quality graphic art and visual materials 
for  multiple clients. Follows graphic design from conception through production. 
Manages client project design budgets. Collaborates with copywriting, creative and 
interactive staff members to clearly communicate the client’s objectives and produce 
bold, strategic, persuasive messages with strong, creative visual solutions. 
 
Years of Experience: 3-5 
Educational Requirements: B.F.A. or equivalent work experience 
_____________________________________________________________________________________________________________________________________________ 
 
Graphic Artist III  
Manages Graphic Artist team and coordinates workflow. Collaborates with the Team 
Leader, Creative Director and vendors to meet client requirements  May act as main 
contact with client on design issues when necessary.  Uses vast knowledge of current 
graphic design software in web and print to produce high quality graphic art and visual 
materials for  multiple clients. Follows graphic design from conception through 
production Manage client design budgets. Collaborates with copywriting, creative and 
interactive staff members to clearly communicate the client’s objectives and produce 
bold, strategic, persuasive messages with strong, creative visual solutions. 
 
Years of Experience: 5+ 
Educational Requirements:  B.F.A. or equivalent work experience 
_____________________________________________________________________________________________________________________________________________ 
 
Technical Writer  
Writes and edits a variety of technical articles, reports, brochures, and/or manuals for 
documentation. Knowledge of specific technical field(s) and ability to explain in simple 
language technical ideas that are difficult for the average reader to understand.  Works 
closely with publication and web staff. 
 
Years of Experience: 2-4 
Educational Requirements:  B.A. or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Copywriter  
Crafts messaging and creates copy (content) that best reflects the marketing strategy 
and client’s objectives. Gathers data from subject matter experts and writes copy for 
advertisements, new product introductions, public service announcements (PSAs), 
scripting, press releases and promotional materials for all media outlets, including 
newspaper, magazine, radio spots, TV ads, interactive multimedia (such as CD-ROM), 
Web sites and exhibits. Collaborates with design and production staff to complete client 
projects. 
 
Years of Experience: 2-3 
Educational Requirements: B.A. in English, journalism or equivalent 
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Sr. Copywriter  
Crafts messaging and creates copy (content) that best reflects the strategy and client’s 
objectives. Gathers data from subject matter experts and writes copy for advertisements, 
new product introductions, public service announcements (PSAs), scripting, press 
releases and promotional materials for all media outlets, including newspaper, 
magazine, radio spots, TV ads, interactive multimedia (such as CD-ROM), Web sites and 
exhibits. Collaborates with design and production staff, along with management, to 
complete client projects.  Manages project deadlines, along with workflow of other 
copywriting staff. 
 
Years of Experience: 3-6 
Educational Requirements: B.A. in English, Journalism or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Reporter  
Researches, develops, investigates and writes a variety of news stories through 
interviews, observation and library and/or online resources. Determines tone and 
intended audience of story. Investigates and determines the validity of news story leads. 
May be involved in special assignments and investigative articles.   
 
Years of Experience: 2-4 
Educational Requirements:  B.A. in English, Journalism or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Proofreader  
Proofreads, reviews and edits materials for accurate use of grammar and content. 
Corrects any grammatical, typographical, or compositional errors in original copy. 
 
Years of Experience:  1-3 
Educational Requirements:  Associates Degree Minimum/B.A. preferred in English, 
Journalism or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Editor/Writer  
Writes and edits copy that best reflects the marketing strategy and client’s objectives. 
Gathers data from subject matter experts, writes and edits copy for advertisements, new 
product introductions, public service announcements (PSAs), scripting, press releases 
and promotional materials for all media outlets, including newspaper, magazine, radio 
spots, TV ads, interactive multimedia (such as CD-ROM), Web sites and exhibits.  
 
Years of Experience: 2-3 
Educational Requirements: B.A. in English, Journalism or equivalent 
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Managing Editor  
Oversees the design and content of multiple client publications. Manages a group of 
writers, freelancers, and researchers. Reviews all assignments before publication to 
ensure material is accurate.  Manages all publication deadlines, sets timelines and 
assigns or assists with story ideas. 
 
Years of Experience:  5+ 
Educational Requirements:  B.A. in English, Journalism or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Researcher  
Carries out research activities. Makes detailed observations, analyzes data, and 
interprets results. Compiles results and prepares technical reports and documentation of 
outcomes. 
 
Years of Experience:  1-3 
Educational Requirements:  B.S. or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Research Director 
Directs and oversees research function. Responsible for developing research policies, 
objectives, and initiatives. Designs and leads research studies evaluating the 
effectiveness of programs, policies, and other areas. Manages data collection and 
analysis and oversees the formulation of research reports. 
 
Years of Experience:  5+ 
Educational Requirements:  B.S. minimum (Master’s may be required) 
_____________________________________________________________________________________________________________________________________________ 
 
Data Entry/Control Clerk  
Enters data records for various lists, records, or other data points in both alpha and 
numeric fields.  Strong, accurate typing skills required.  Work closely with client teams 
regarding reports.  Answering phones and assist management staff with miscellaneous 
tasks.   
 
Years of Experience:  2+ 
Educational Requirements:  High School Diploma 
_____________________________________________________________________________________________________________________________________________ 
 
Quality Assurance Analyst  
Responsible for the design and implementation of policies and procedures to ensure that 
quality standards are met during production.   Coordinates testing of processes and 
products.  Creates test cases and performs manual testing on client websites. Develops 
and executes test plans and test cases. Runs SQL Queries for Data Validation.  Maintain 
regression test suites of existing applications.  Accesses and reports quality of each 
software release and works with product team on defining requirements.  Recommends 
improvements to applications and processes. Experience with SQL Query and using a 
Quality Analysis or Defect Tracking tool. Experience testing concurrent projects and 
quickly adapting to changing requirements 
 
Years of Experience:  2-4  
Educational Requirements:  B.S. or equivalent 
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Quality Assurance Manager  
Manages team of quality assurance analysts. Responsible for the design and 
implementation of policies and procedures to ensure that quality standards are met 
during production. Oversees testing of processes and products. Leads the overall 
software quality assurance efforts, which includes the management of projects, people 
and quality assurance processes. Responsible for helping to develop department 
strategies and then driving strategies to tactical plans. Creates test cases and performs 
manual testing on client websites. Develops and executes test plans and test cases. 
Runs SQL Queries for Data Validation.  Maintain regression test suites of existing 
applications.  Accesses and reports quality of each software release and works with 
product team on defining requirements.  Recommends improvements to applications and 
processes. Experience with SQL Query and using a Quality Analysis or Defect Tracking 
tool. Experience testing concurrent projects and quickly adapting to changing 
requirements 
 
Years of Experience:  4-6  
Educational Requirements:  B.S. or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Creative Director  
Develops basic presentation approaches and directs layout design and copy writing for 
promotional material, such as books, magazines, newspapers, television, posters, and 
packaging: Reviews materials and information presented by client and discusses various 
production factors to determine most desirable presentation concept. Confers with 
heads of art, copy writing, and production departments to discuss client requirements 
and scheduling, outline basic presentation concepts, and coordinate creative activities. 
Reviews and approves art and copy materials developed by staff and presents final 
layouts to client for approval. 
 
Years of Experience: 6-8 
Educational Requirements: B.F.A 
_____________________________________________________________________________________________________________________________________________ 
 
Art Director  
Formulates concepts and supervises workers engaged in executing layout designs for art 
work and copy to be presented by visual communications media, such as magazines, 
books, newspapers, television, posters, and packaging: Reviews illustrative material and 
confers with client or individual responsible for presentation regarding budget, 
background information, objectives, presentation approaches, styles, techniques, and 
related production factors. Formulates basic layout design concept and conducts 
research to select and secure suitable illustrative material, or conceives and assigns 
production of material and detail to artists and photographers. Assigns and directs staff 
members to develop design concepts into art layouts and prepare layouts for printing. 
Reviews, approves, and presents final layouts to client or department head for approval. 
May perform duties of Graphic Designer (profess. & kin.) to design art layouts. May mark 
up, paste up, and finish layouts to prepare layouts for printing. May draw illustrations. 
May prepare detailed storyboard showing sequence and timing of story development 
when producing material for television. May specialize in particular field, media, or type 
of layout. 
 
Years of Experience: 3-5 
Educational Requirements: B.F.A. 
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Account Coordinator  
Provides day-to-day administrative support and assistance on client projects.  
Responsibilities include assisting with the creation of client and new business 
presentations and administrative reports, facilitating the implementation of projects, 
preparing for client meetings, and supporting the account management team.  
 
Years of Experience:  1-2  
Educational Requirements:  B.A. or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Account Executive  
Plans, coordinates and directs the marketing efforts on behalf of clients, guiding the day-
to-day development of all client projects.  Coordinates the development of the marketing 
strategy in accordance with the client’s objectives and budgets. Consults with creative 
and interactive staff members to communicate client objectives and develop sound, 
strategic solutions. Develops annual projections of client gross income and personnel 
needs.  Reviews all creative work prior to submitting to the client for approval, in 
addition to review of project billing. Participates in New Business activities as necessary, 
and develops project estimates and pricing. 
 
Years of Experience:  3+ 
Educational Requirements: B.A or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Account Supervisor  
This position requires the ability to successfully focus the efforts of team members so 
that projects are completed as proposed – on time, within budget and meeting client 
expectations.  Leads an account team for multiple clients and drives strategy and 
marketing efforts on those accounts. Effectively assigns, delegates, coordinates and 
monitors the work of agency staff members assigned to client projects, and manages the 
agency’s day-to-day relationship with key client contacts.  
 
Years of Experience:  6+ 
Educational Requirements:  B.A. or equivalent  
_____________________________________________________________________________________________________________________________________________ 
 
Project Manager  
Responsible for the coordination and completion of multiple client projects, overseeing 
all aspects through completion.  Sets deadlines, assigns responsibilities, and monitors 
and summarizes progress of project. Prepares reports for upper management regarding 
status of projects. Familiarity with a variety of marketing concepts, practices, and 
procedures necessary.  Works with account managers to develop client project estimates 
and pricing. 
 
Years of Experience:  2-4 
Educational Requirements:  B.A. or equivalent 
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Contract Manager  
The Contracts Manager manages all aspects of client and vendor contracts, including the 
negotiation and administration of a wide range of complex contracts and related 
business agreements using established procedures to develop, preserve, and fulfill the 
company's contractual rights and obligations. Administers contracts, assists in 
preparation of price/cost proposals, and provides guidance on all matters involving 
compliance with Federal and supplemental regulations. Also responsible for contributing 
to the development of company contracts policy and procedures. Evaluates 
organizational conflict of interest (OCI) issues. 
 
Years of Experience:  3+ 
Educational Requirements:  B.A. or B.S. in related field or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Traffic Manager  
Acts as a liaison between Account Services and all other departments. Supervises, 
coordinates and ensures the on-time and orderly flow of all projects from job initiation to 
its release and billing. Reviews and completes job orders.  Sets due dates for various 
stages of job completion after consulting with appropriate creative, interactive and 
production teams for timing requirements. Keeps abreast of work in the creative 
department and follows up on due dates that were established for tasks. Runs weekly 
production meetings. Expedites “rush” jobs sot that the orderly flow of every day work is 
not obstructed. Informs management of any conflicts, delays, postponements or any 
other unusual situations that may impede the orderly flow of their assignments. 
 
Years of Experience:  4+ 
Educational Requirements:  B.A. or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Web Development Consultant  
Consults on web site development and provides recommendations to improve navigation 
and user experience. Works will involve the review of existing site architecture to assure 
adherence to and/ improve upon the specifications for technical development.  In-depth 
knowledge of emerging technologies necessary to ensure that the user will be able to 
navigate easily and receive the full benefit of the content. Produces technical documents 
to outline future functionalities of the site.  Knowledge of multiple programs essential, 
which can include PHP, Excel, Word, and Adobe InDesign in order to combine data from 
heterogeneous sources and accelerate various inputting/formatting tasks. He/she has 
knowledge of VBScript, Python, Javascript, HTML, XML/XSLT, CSS, SQL, SQL Server, 
MySQL, Access, Excel, Word, and Adobe InDesign,   
 
Years of Experience: 5+ 
Educational Requirements:  B.S. or equivalent 
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Graphic Design Consultant   
Consults on and develops designs for creative products based on the creative direction, 
conceptual design and image branding decisions provided by a collaboration of the 
client, Creative Director and Team Leaders. Applies creative design to print, radio, TV, 
cable, film, video and interactive multimedia (such as CD-ROM), Web site and exhibits. 
Works under the guidance of the Creative Director and balances creative 
communications according to budget constraints and cost/pricing efficiencies.   
 
Years of Experience: 5+ 
Educational Requirements: B.F.A.  
_____________________________________________________________________________________________________________________________________________ 
 
Publication Design Consultant  
Designs and presents information in a visual form for print, film, television, signs, video 
and computers. Engages in strategic creative direction discussions and contribute ideas 
and marketing solutions. Consults on, conceptualizes, designs and produces when 
necessary final art for publications and other print related materials for multiple clients. 
Works closely with publication management and other publication designers, editorial 
staff and studio photographers to meet design demands and crucial deadlines. 
 
Years of Experience:  5+ 
Educational Requirements:  B.F.A or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Marketing Consultant   
Counsels and collaborates with client teams on marketing communications strategies to 
meet client objectives.  Collaborates in developing detailed marketing plans for multiple 
clients.  Involved in branding, researching and understanding various trends within 
industries.  Consults on various marketing communication projects, and makes 
recommendations of appropriate strategies and methodologies based on client needs 
and desired results, which can occur within stated timelines and within budget 
requirements. Makes recommendations and executes appropriate messaging strategies 
to support client needs 
 
Years of Experience:  5+ 
Educational Requirements:  B.A. or equivalent 
_____________________________________________________________________________________________________________________________________________ 
 
Military Subject Matter Expert Consultant  
Ensures that all Iostudio products featuring the military adhere to all military rules and 
regulations. Verifies that any mention or images of service members, uniforms, historical 
information and any military equipment are correct and accurate for the intended era.  
Responsible for verifying that correct military law and protocol is upheld during any 
company ceremony or event involving military personnel.  Consults with the creative and 
interactive team to communicate client objectives and to develop sound, strategic 
solutions.  Aware of all changes in military policy, rules and regulations. Utilizes military 
experience to develop and plan special projects and events to enhance and improve 
recruitment and retention of military clients and increase the company’s military 
experienced staff.  Writes copy/editorial that best reflects the marketing strategy and 
client/project objectives.  Knowledge of all emerging and new military bonus and 
enlistment and retention incentives.  Maintains existing military relationships and  

(Continued) 
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developing new ones to facilitate new opportunities to further Iostudio’s influence. 
 
Years of Experience:  10+ 
Educational Requirements: B.A. or equivalent work experience 
 _____________________________________________________________________________________________________________________________________________ 
 
Executive Business Strategist  
Oversees critical analysis, determination and formulation of policies and strategies, and 
comprehensive  business strategy.  Plans, directs, and coordinates operational activities, 
big-picture client strategy, and top-level decision-making.  Oversight of targeted market 
identification and consumer trends for clients impacting strategy, while linking strategy 
to related functions of client budgets, merchandising, planning, etc. 
 
Years of Experience: 10+ 
Educational Requirements:  B.A./B.S. minimum 
_____________________________________________________________________________________________________________________________________________ 
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Detailed Company Information 
From interactive Web sites to targeted contemporary print publications, Iostudio, LLC is 
a versatile marketing communications and publishing agency. Founded in 2001, Iostudio 
made its home in Nashville, Tennessee, otherwise known as Music City.  Over the course 
of seven years, Iostudio flourished into an award winning, multi-million dollar company 
boasting more than 76 “Iostudians.” 
 
Iostudio creates specific and targeted messaging through the use of Web, email, print 
and video.  Although industry trends have shifted to “a one-size fits all” template 
approach, customization remains one of the core philosophies of Iostudio.  Two 
examples of our custom work include a Web site for notable client, Army National Guard, 
and a database management system for the Tennessee Bar Association.  We have also 
created Hooah! magazine for the Army National Guard.  Hooah! is sent to more than 
seven-million high school students every other month.  “Mr. Magazine”, Samir Husni, 
awarded Hooah! magazine one of the top 30 most innovative launches of 2007.  
 
Iostudio’s clients are local, regional and national organizations with diversified interests.  
Our portfolio includes a seven-year history of working with the Army National Guard as 
well as civilian companies such as the technical product company Sabre Defence 
Industries and the prestigious Tennessee Bar Association.  From coffee table books 
about the National Guard to online support for animal lovers, Iostudio is well versed in a 
range of business models, topics and product offerings.  At Iostudio, it is always “one 
size fits one.” 
 
In addition to its creative agency side, Iostudio is also the innovator of its own brands. 
Iostudio currently publishes GX: The Guard Experience®, an award-winning, monthly 
lifestyle magazine designed to celebrate and support Soldiers and families of the Army 
National Guard.  GX® debuted in March 2004 and is circulated to more than 270,000 
Guard Soldiers worldwide, free of charge. GX® is the only publication that honors these 
heroes as both citizens and Soldiers.  Iostudio also caters to military personnel through 
AmericanSoldier.com, an online store featuring branch-specific and American Soldier®-
branded apparel.  
 
Whatever the scope of the project, Iostudio has the “bandwidth” to match needs with 
personalized products and service.  Iostudio offers clients the cutting edge of 
contemporary technical expertise coupled with innovative design savvy. Iostudio’s 
technical experience includes creating media-rich Web sites, interactive and educational 
online games, and niche market print publications such as books, catalogs, brochures 
and magazines. Iostudio, LLC staffs Web designers, Web architects, flash designers, 
programmers, system administrators, graphic artists, copywriters, copy and video 
editors, videographers, photographers, brand consultants, creative directors, account 
executives and office staff.  See attached organizational chart. 
 
Iostudio’s strategies for future growth include enhanced products and services for the 
military and federal marketplace, and expansion of publishing operations through new 
title development and acquisitions.  We are currently expanding into private sector 
enterprises to insure that we remain market-savvy and competitive.  Our unofficial motto 
is, “Plan for Growth.  Plan for Change.”  
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Organization Information 
With 76 full-time staff members, Iostudio is equipped to handle multiple projects, small 
or large. In order to demonstrate a high level of accountability for each client, Iostudio 
utilizes Clients and Profits, which manages personnel time-tracking and estimates and 
has detailed job-tracking capabilities. 
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Iostudio is a GSA Services contract holder. Contract GS-07F-0449U

Your customers don’t need to know how your site was built. That it’s cross-browser and Web 

2.0 compliant. That your content management systems were custom-designed, and turnaround 

was fast and prompt. They just need it to look good and to work. To make sense. To click.

Project highlights:

•  WebVet: Brings hundreds of lifestyle and medical animal articles to pet lovers

•  Sabre Defence: New design merged online image with print for a unified 
brand message

•  Army National Guard: Dramatic increase in recruiting, retention and public image

•  Aspyre: College housing site improves student awareness and sense of community

Websites 
that click.
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Iostudio is a GSA Services contract holder. Contract GS-07F-0449U

Today, Websites are more than online brochures. They’re commerce conduits, media 

libraries and social networks. Web applications are the method—they are the shopping 

carts, catalogs and forums. Iostudio specializes in custom applications for unique online 

needs. You could say we find an answer for everything.

Project highlights:

• Aspyre: Online rental application saves landlords and tenants time and money

•  Army National Guard: Multiple apps greatly increased recruiting and retention

• Tennessee Bar Association: 60% sales increase, improved member satisfaction

•  WebVet: Forums, newsletter, SEO, CMS and vet finder improve user experience

Answers for
everything.
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Effective artwork does more than look good. It communicates a message. So the right graphic 

design is imperative. Iostudio excels in identifying the client’s message and conveying it through 

visual imagery that’s both pretty and smart. Make no mistake—sometimes, looks are everything.

Project highlights:

• Catalogs: Clean design enhances consumer experience and time spent shopping

•  Motion graphics: Cutting-edge animation breathes life into DVDs, podcasts, videos 
and Websites

• Packaging: Strengthens company identity and improves customer experience

• Logos: New and refreshed logos increase consumer awareness and recognition

Looks are
everything.
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Load Product Weight Rim Width Overall Overall Tread Depth Revolutions Per
Series Size Index Code (lbs) Approved Measuring Diameter Width (32nd) Km Mile

70 205/70R15 XL 100H T441636 22.3 5-7 6.0 26.3 8.2 11 492 790
215/70R15 98H T441622 23.6 5.5-7 6.5 26.9 8.7 11 481 774

65

155/65R14 75T T441623 12.3 4.5-5.5 4.5 21.9 6.2 11 590 950
175/65R14 82T T441637 14.8 5-6 5.0 23.0 7.0 11 562 904
185/65R15 XL 92T T441642 17.0 5-6.5 5.5 24.5 7.4 11 528 849
185/65R15 XL 92H T441641 17.0 5-6.5 5.5 24.5 7.4 11 528 849
195/65R15 XL 95T T441644 17.4 5.5-7 6.0 25.0 7.9 11 517 832
195/65R15 XL 95H T441645 17.4 5.5-7 6.0 25.0 7.9 11 517 832
205/65R15 XL 99H T441647 20.7 5.5-7.5 6.0 25.5 8.2 11 507 816
215/65R15 XL 100H T441648 22.5 6-7.5 6.5 26.0 9.0 11 497 800

60

185/60R15 XL 88T T441649 15.9 5-6.5 6.0 23.7 7.4 11 544 876
195/60R15 XL 92H T441650 18.1 5.5-7 6.0 24.2 7.9 11 534 860
205/60R16 92H T441651 21.2 5.5-7.5 6.0 25.7 8.2 11 504 810
215/60R16 XL 99H T441652 22.9 6-7.5 6.5 26.2 8.7 11 493 794
225/60R16 98H T441624 24.0 6.0-8 6.5 26.6 9.0 11 486 782
235/60R16 XL 104H T441627 25.6 6.5-8.5 7.0 27.1 9.4 11 477 768

55

195/55R15 XL 89H T441653 16.8 5.5-7 6.0 23.4 7.9 11 552 889
205/55R16 XL 94H T441654 20.3 5.5-7.5 6.5 24.9 8.4 11 519 835
205/55R16 XL 94V T441655 20.3 5.5-7.5 6.5 24.9 8.4 11 519 835
215/55R16 XL 97H T441656 21.4 6-7.5 7.0 25.3 8.9 11 511 822
215/55R16 XL 97V T441625 21.4 6-7.5 7.0 25.3 8.9 11 511 822
225/55R16 XL 99H T441657 23.8 6-8 7.0 25.7 9.2 11 503 809
225/55R16 XL 99V T441626 23.8 6-8 7.0 25.7 9.2 11 503 809
235/55R17 XL 103V T441658 26.2  6.5-8.5 7.5 27.2 9.6 11 476 766

50 225/50R17 XL 98V T441628 23.8 6-8 7.0 25.9 9.2 11 499 803

45

215/45R17 XL 91V T441659 21.8 7-8 7.0 24.6 8.4 11 524 844
225/45R17 XL 94H T441629 22.7 7-8.5 7.5 25.0 8.9 11 517 832
225/45R17 XL 94V T441660 22.7 7-8.5 7.5 25.0 8.9 11 517 832
235/45R17 XL 97H T441661 23.6 7.5-9 8.0 25.3 9.3 11 511 822
235/45R17 XL 97V T441662 23.6 7.5-9 8.0 25.3 9.3 11 511 822

40 235/40R18 XL 95 V T441663 23.4 8-9 8.5 25.4 9.4 11 509 819

35 235/35R19 XL 91V T441620 23.4 8-9.5 8.5 25.5 9.4 11 507 817
255/35R20 XL 97W T441621 26.0 9-10 9.0 26.5 10.2 11 488 785

TIRE SIZES AND SPECIFICATIONS

The Slush Wedge
The sharp wedge-like angle on the inner sidewall helps to  
disperse water and slush from under the tire, providing enhanced 
traction while driving.

6

FEATURE

Environmentally 
friendly

 
 
Cool silica & canola oil 
compound

 
Inside/outside tread

 
 
Low rolling resistance

 
Improved driving on 
dry roads

SAFETY BENEFit

Environment and safety both play a key 
role in the development of Nokian tyres.  
Nokian Tyres uses only low-aromatic, 
purified oils, in its production.

A combination of cool silica and canola 
oil creates a compound with exceptional 
grip properties.

The asymmetrical inside/outside tread 
provides more accurate driving control 
and effectively prevents aquaplaning.

Low rolling resistance saves fuel and 
improves driving comfort.

While Nokian tyres are known for their 
performance in extreme conditions, they 
are also excellent on dry roads- even at 
high speeds.  

Severe Service Emblem
Exceeds the new government standard  
for tire performance in harch winter conditions.

NEW

UTQG Rating: 
14” and 17”    400 A A
15” and 16”    420 A A

2007-2008

PRODUCT GUIDE ADDENDUMPAssENgEr & Light trUck

NEW PrODUcts

SUMMER TIRE GUIDE

2007

GUIDE D’ÉTÉ/TOUTE SAISON GUIDE DE PRIX
PNEUS DE TOURISME ET CAMIONNETTES
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iIn 1807, several mIlItIa unIts were organIzed 
in alabama to protect settlers against native american attack. during the war of 1812 (1812–
1814), the militia joined gen andrew Jackson’s army to fight the Creek Indians. 

In the mexican war (1846–1848), two alabama regiments helped capture mexico City. In 
the Civil war (1861–1865), 65 alabama infantry regiments fought in the Confederate army. 
the most renowned, the 4th alabama, is perpetuated today by the 167th Infantry.

during the spanish-american war (1898–1899), three infantry regiments were mobilized, 
including one of african-americans.In wwI (1917–1918), most alabama units were assigned to the 31st division, but the 
division saw no combat. However, the 167th Infantry was assigned to the 42nd division and 
fought in six campaigns in France. during wwII (1941–1945), most of the alabama guard was again part of the 31st Id and 
fought in the Pacific theater, from new guinea to the Philippines. the Korean war (1950–1953) saw the mobilization of the 31st Id, but it did not deploy. 
However, five alabama non-divisional units served in Korea. one state unit, the 650th medical 
detachment (dental service), deployed to vietnam in 1968. In the 1960s, the entire alabama guard was mobilized to enforce integration laws, such as 
african american enrollment in the university of alabama. during desert storm (1990–1991), 32 alabama guard units were mobilized, with 25 
serving in theater—the most from any state. since 9/11, alabama troops have served in every 
theater of war. By the end of 2006, 6,281 soldiers from the state had seen action in Iraq, 787 
in afghanistan. 

ingenuity
Camp ViCtory, iraq
CPL David Segrest (left) and SGT Tracey Sourbeck of the Explosive Hazards and Awareness Team, 200th Engineer Battalion, designed a safer gun mount system for the turret of their unit’s Humvees. Their modifications also allow for a second weapon, more firepower and better protection for the gunners. 

CPL David Segrest, radio operator, Explosive Hazards and Awareness Training Team, 200th Engineer Battalion welds an ammunition rack onto the turret of his Humvee. Segrest, 31, is a native of Jasper, Alabama. April 27, 2005. 

Green Berets from the 20th Special Forces Group conduct urban breaching and room-clearing drills at Fort McClellan, Alabama. 

1861 The flag of the Marion Light Infantry, 1861, carried by the 4th Alabama Infantry in action at the 
Battle of First Manassas. 

1898 Members of the 3rd Alabama Volunteer Infantry in Spanish-American War service. This regiment was all-African-American enlisted personnel commanded by Caucasian officers. 

1944 Soldiers of 167th Infantry, 31st Infantry Division, move through thick jungle during their campaign to capture New Guinea from the Japanese. The regiment later fought in the Philippines. 

1957 1LT Sylvia Marie 
St. Charles Law, a 
nurse, becomes the 
first woman to enter 
the Army National 
Guard when she joins 
Alabama’s 109th 
Evacuation Hospital.

2005  A member of the Alabama 
Guard rescues a child from floodwaters in the aftermath of 

Hurricane Katrina. 

1807 Several militia units 
were organized to protect 

settlers against Native 
American attack.

1812–1814 During the War 
of 1812, the militia joined 
the army commanded by 
GEN Andrew Jackson to 
fight the Creek Indians.

1846–1848 For the 
Mexican War, Alabama 
furnished the Army two 
regiments that helped 
capture Mexico City.

1916 The entire Alabama 
National Guard served 
during the border crisis.

1917–1918  
In WWI, most units 
were with the 31st 
Division. The 167th 
Infantry was assigned 
to the 42nd Division 
and fought in six 
campaigns in France.

1968 The 650th Medical 
Detachment (Dental Service) deployed to Vietnam.

1990–1991 During Desert 
Storm, 32 Alabama Guard 
units were mobilized, with 
25 serving in theater, the 

most from any state.

2001–Present  Alabama 
troops have served in every theater of war as part of the 

Global War on Terror.

1859 An unknown company of Alabama uniformed volunteers stand in formation prior to the 
start of the Civil War. 

commonwealth of

Kentucky

 Kentucky 

admitted to the union:
December 14, 1819 
the 22nd state
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When you need a major publication, you need a proven team. With a portfolio of critically 

acclaimed magazines, brochures and newsletters created by award-winning designers 

and copywriters, Iostudio has the expertise you need. But don’t just take our word for it. 

Get it in writing.

Project highlights:

• GX: The Guard Experience: Earned “Top 20 Notable New Magazine Launch,” 2004

• Hooah! : Reaches 6 million teenagers with compelling Army National Guard news

•  National Guard coffee table book: Pre-release orders exceed 25,000
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NEWS AND EVENTS

Aiding Iowans
SOLDIERS RESPOND TO DEVASTATING TORNADOES

Courtesy of the National Guard Bureau

PARKERSBURG, IA—Approximately 175 Iowa National Guard Soldiers and 

Airmen served on state active duty in support of tornado relief and recovery 

missions for northeast Iowa. The service members were activated May 26–27 

following tornadoes and severe storms in the Butler County area on May 25. 

With numerous power lines down, leakage from damaged vehicles, severed 

natural gas lines, debris, rubble and unstable structures, approximately 160 

Soldiers from the 1st Battalion, 133rd Infantry provided security and aided local 

offi  cials in recovery eff orts at Parkersburg.

“I’m no stranger to tornado damage, but I had never seen anything like this,” 

said SPC Erik A. Borseth, a medic with the 1st Battalion’s Headquarters Company. 
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He treated Guard Soldiers for 

blisters and minor cuts and went on 

night patrols with other members 

of the 133rd. 

“It felt good to be here,” SPC 

Borseth said, “like we’re accomplish-

ing something for these people. 

That’s our job. That’s what we’re 

here to do. That’s how Iowans are.”

The southern half of Parkersburg, 

a farming community of about 

1,700, was virtually flattened, but 

the northern half remains large-

ly intact with some damage to 

the infrastructure, reported Rick 

Breitenfeldt of the National Guard 

Bureau.   
Most National Guard personnel 

performed security missions, pri-

marily during the curfew hours of 

8 p.m. to 6 a.m., Breitenfeldt added. 

Other duties included providing 

power to the incident command 

center at a badly damaged fi re sta-

tion in the town and staffing a 

communications center for emer-

gency personnel. 

“If I could have done more, 

I would have. The damage was 

overwhelming and surreal,” said 

MAJ Jay W. Lohmann, team chief 

for the Guard’s communications 

center. “Private citizens kept 

approaching me, asking for permis-

sion to do things. I couldn’t give 

them permission because the Guard 

is supporting civilian agencies. But 

it tells me that the public respects 

and appreciates the job that the 

National Guard is doing.” 

Approximately 15 addition-

al Soldiers and Airmen from the 

67th Troop Command, Joint Forces 

Headquarters, 734th Regional 

S u p p o r t  G r o u p ,  1 3 3 r d  Te s t 

Squadron, 132nd Fighter Wing, 

and Iowa Air National Guard 

Headquarters, provided communi-

cations support, transported water, 

created emergency electrical power 

and provided operational support. 

Additionally, the Iowa National 

Guard armory in Waterloo was 

used as an operations center for 

American Red Cross relief eff orts.

Many of the Soldiers are Veterans 

of the war in Iraq and other aspects 

of the Global War on Terror. 

“Now we are helping the peo-

ple in our own state,” one Soldier 

said during the mission. “That feels 

good.” GX   

Iowa National Guard 

Soldiers patrol the streets 

of Parkersburg, IA, May 

28, three days after a 

tornado ravaged the town.

Approximately 160 Soldiers from the 1st 

Battalion, 133rd Infantry provided security 

and aided local offi cials in recovery efforts. 

     “WE’RE HELPING THE PEOPLE IN 

OUR OWN STATE.                                      
       THAT FEELS 

GOOD.” 
 >> IAARNG Soldier
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FITNESS
Try SGT Ken’s 
Operation Rapid 
Response circuit 
training routine. 

70

COMBATIVES
Learn how to throw 
a powerful punch. 

SPORTS
Dale Jr. wins the 
Michigan Lifelock 
400; Vitor places 
strong at Indy; 
and Landon goes 
fi shing. 

76

GEAR
Use GPS to save 
your mind, time and 
gas. 
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DALE JR. GETS SOAKED BY HIS TEAMMATES IN VICTORY LANE AFTER PLACING FIRST IN THE LIFELOCK 400.
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REWARDING SERVICE: WWII VETERAN RECEIVES MEDALS AFTER 63 YEARS
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THE 
GUARD 
SHIELD
JOURNEY TO 
FORT GREELY, AK 
WHERE SOLDIERS PLAY 
A FRONTLINE ROLE 
IN MISSILE DEFENSE

>> GX HERO
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HERO’S 

HERO
MARTIAL ARTS 

MASTER BOB KUNKEL 
MENTORS 

WOUNDED WARRIORS

PREPARING TO 

DEPLOY? 
CHECK OUT OUR GUIDE TO 

WHAT YOU NEED TO KNOW 
BEFORE LEAVING HOME
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SPC. NICOLE KING SERVES UP RHYMES 

WHILE SERVING HER COUNTRY

When Spc. Nicole King joined 

the Guard in 2003, she wasn’t 

looking for a life-changing 

experience; she just needed 

help paying for college. But 

after five years of serving as a 

cook for Detachment 1, Higher 

Headquarters, 35th Special 

Troops Battalion, the 26-year-old 

Grandview, Mo., native has gained 

the faith and experience needed 

to fulfill a different kind of dream: 

Becoming a rapper.

SPC. NICOLE KING SERVES UP RHYMES 

WHILE SERVING HER COUNTRY

Wh S Ni l Ki j i d

BLESSED
WITH

By Christian Anderson   ★   Photography by Ben Weddle
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MOTHER NATURE can get pretty crazy. I got to experience her wrath firsthand one Sunday afternoon while touring tornado damage in Tennessee. As I surveyed the destruction the storm left behind, one phrase kept running through my mind: “This is incredible.”
When my colleague, Christian, and I drove to Lafayette, Tenn., on Feb. 10, I had no idea of what to expect. We left Nashville early that morning and soon arrived in the sleepy town of Carthage, where we met up with a convoy headed to Lafayette.

Relieved to be on the right track, we fol-lowed, passing beautiful countryside along the way. Once we arrived in Lafayette, it looked like the typical small town—until we drove a little further.Suddenly, we began seeing signs of the chaos the tornado had caused: piles of wood and debris along the road-

side, a missing roof on an office porch, metal twisted around trees, street signs pulled hundreds of feet away. 

When we approached one of the major disaster sites, I felt like we’d just driven onto a movie set or a war zone. 

For the next hour, Christian and I drove around, unable to believe the devastation.

duty
service+community

On Tuesday, February 5, 2008, a series of powerful, deadly tornadoes 
ripped through Tennessee and other Southern states. The following 
Sunday, Hooah! staff writers and photographers Spc. Miko Holloran 
and Christian Anderson filed this firsthand report from one of the hardest-hit communities in middle Tennessee. There, they found the 
Tennessee Army National Guard hard at work helping restore order in 
the wake of the killer storms.    Story and photos by Spc. Miko Holloran 

On Tuesday, February 5, 2008, a series of powerful, deadly tornadoes 
ripped through Tennessee and other Southern states The following

     Trailing the Tennessee Tornadoes

A RED CROSS VOLUNTEER PROVIDES A MEAL FOR A SOLDIER DURING TORNADO RECOVERY EFFORTS IN 
LAFAYETTE, TENN.
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PATH OF 
DESTRUCTION 

We stopped at the 
Emergency Operations 
Center (EOC) to meet 
with Lt. Col. Gary Herr 
and 1st Lt. Richard 
Jones, who pointed to 
three areas on a map 
where Tennessee Army 
National Guard soldiers 
were being sent.

Christian and I fol-
lowed Lt. Col. Herr as he 
and a state trooper 
escorted us to disaster 
sites. The damage was 

so bad that these areas 
had been blocked off 
and residents had to get 
permits to 
return to their houses. 

Personal belongings 
were scattered across 
lawns. Blown-off roof-
tops and walls allowed us 
to peek inside most of the 
homes. After the tour, we 
headed back to the EOC 
and met with Tennessee 
public affairs officer Sgt. 
1st Class Randy Harris, 
who led us to sites where 
the Guard was helping. 

BUILDING BACK 
COMMUNITIES 

The first team we 
encountered was pull-
ing branches and debris 
out of the road. One 
of the soldiers, Sgt. 1st 
Class Ronnie Pearson 
of the 9/13th Engineer 
Company, wore a hard-
hat with a Task Force 
Diamondback sticker. 
He told us he’d just 
returned to Tennessee 
a few days before from 
Arizona, where he was 
protecting the U.S. 

southern border. 
“I just wished I could 

have been here sooner,” 
he said.

Working with him was 
Staff Sgt. Ernest Akers, a 
fellow unit member who 
expressed the same senti-
ment.

“When I first heard 
about the damage the 
storm had caused, I 
wanted to be here as 
soon as possible,” he said.

We didn’t talk to 
each soldier we passed 
for long. Most of them 
were too engrossed 
in their work to chat. 
That’s a typical National 
Guard soldier for you—
someone who is always 
there, not for the money 
or the attention, but to 
help people. Seeing how 
focused these soldiers 
were on serving citizens 
and cleaning up these 
communities made me 
appreciate them all the 
more. They truly embody 
the National Guard 
motto: “Always Ready, 
Always There.” 

TENNESSEE NATIONAL GUARD SOLDIERS RUSHED TO HELP RESIDENTS 
OF LAFAYETTE, TENN., AFTER TORNADOES 
STRUCK THEIR SMALL TOWN. MEMBERS OF THE TENNESSEE GUARD’S 212 ENGINEER COMPANY (PICTURED BELOW) CLEAR DEBRIS DAYS AFTER THE DISASTER OCCURRED. 

TIONONALALAL 
RS RUSHED

RESCUE FROM THE STORM
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Michele
Chrisette
RISING POP STAR GIVES HER BEST TO HER MUSIC AND HER 

COUNTRY

On the Trail of Tornadoes
National Guard builds back communities

NEED 
CASH?  

Learn how 
to land the

 right job

 
Road Plan the perfect trip

HIT THE
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Slinging braSS 
Salt Lake City, Utah

Vermont National Guard Soldier 

and biathelete 1LT Sarah Granroth 

takes aim at the 2002 Olympics. 
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Why We Serve
When a citizen chooses to serve in the Army National Guard, 

they embark on an adventure that can take them many places, 

opening new chapters in their lives. Ultimately, it is a pursuit 

of great honor. We will always be your Citizen-Soldiers, 

maintaining honor and fulfilling our duty. 
—COL Michael L. Jones

Division Chief, ARNG Recruiting and Retention

Why We Serve
“The Guard has been involved in every major conflict throughout American history. And, throughout my time in the military, from my time as a platoon leader in the 1221st transportation company, Missouri Army National Guard, to my assignment today as the Director of the Army National Guard, I have been constantly impressed with the tenacity of our Guard Soldiers.

We have deployed thousands of Soldiers to combat terrorism at home and abroad. Our men and women—your relatives, friends and nei ghbors— have gone to war with all branches of service and demonstrated that they know how to get the job done. At one point, in 2005, half the combat brigades in Iraq were from the National Guard. There will never be victory without the Army National Guard.”

—LTG Clyde A. Vaughn Director, Army National Guard

Through dramatic photography and a unique exploration of history, Why We Serve: A Portrait of the Army National Guard offers a comprehensive tribute to today’s Citizen-Soldiers. Each state, territory and Army National Guard division is spotlighted, as well as several individual Soldiers and military equipment. Follow the Guard from their 17th century inception to their current operations in the Global War on Terror as Why We Serve recognizes the experiences each state and territory endures, and how those trials shape their distinctive fighting force.

Why We Serve is a clear witness to the awe-inspiring dedication and heroism of our men and women of the Guard. It is an undeniable testament to the heart of each Guard Soldier and what compels them to stand when so many would flee. 

For God and country, for family, for our future: the Soldiers of the Army National Guard step up for so many reasons. Why We Serve honors them all.

Why We Serve



Iostudio, LLC  |  565 Marriott Dr, Suite 700 |  Nashville, TN 37214  |  615-256-6282

3
ab

ou
t 

us

Iostudio is a GSA Services contract holder. Contract GS-07F-0449U

Meet Iostudio
People often ask about our name. We like explaining, because it embodies our corporate 
philosophy. “Io” stands for input/output—a data processing term. “Studio” is, of course, an 
artist’s workplace. So as a design shop offering both technical and creative, “Iostudio” just fits. 

It signifies balance. Symmetry. A left-brain and right-brain mix. It also conveys our ability to 
see the big picture and plan all aspects of a job—IT and design—accordingly. So your project 
benefits from a cohesive plan and uninterrupted attention from concept through launch.

The Culture

The Work

Our 100-plus staff enjoys hard work and fun play. Sometimes it feels like there’s no difference 
between the two, because we love what we do. 

We promote individuality, excellence and an open exchange of ideas. When there’s a decision 
to be made, everyone chimes in. When there’s success to celebrate, everyone shares in 
the credit. We support each other in our non-work endeavors, too, and many of us have 
tremendous talent. Among us are hit songwriters, artists, gourmet chefs and marathon 
runners. We even have an Army master fitness trainer.

Iostudio excels at innovative solutions. We conceive, design and create unique answers 
to your needs with unrestrained imagination. Recent examples include a full-service call 
center, magazines, a user-driven member portal and promotional mini-sites. This, along 
with our Websites and applications, branding, graphic design and marketing collateral, 
makes us a full-service studio with an edge.

We develop every project using a method we call the 4D’s—Discovery, Documentation, 
Development and Deployment. This system keeps you in the loop, your project on track 
and in budget, and ensures a result that looks great, works and sells. 

The Name
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